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Scenes from the Strategic Headquarters for Frontiers of Consumer Policy (1)

- The office adopt a free-address system with no fixed sealing
- The staff members report to the office and seals are determined by lottery for that day
- Workplace is a wood-integrated environment
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FY2023 JICA Training for Young Leaders

Local Council for Ensuring the Safety of Consumers

October 23, 2023

What is the “Local Council for Ensuring the Safety of Consumers” ?

“Local Council for Ensuring the Safety of Consumers”is a network to “watch over” vulnerable
consumers requiring special care for consumer affairs (e.g. the elderly and people with disabilities)
through collaboration of local public organizations and the community.
(Consumer icle 11-3: Any ofthe national and inthe
protecting and enhancing the interests of a Consumers may organize a local councilfor ensuring the safety of consumers composedof
Relevant Institutions for the purpose of for Ensuring Consumer Safety in the territory of
the local govemments.

Community General Support Center

Neighborhood Council and /~ Eiaa
Women's Association , efe. |\ B A%

Welfare Volunteers and ( pep— \
Chid Welfare Volunteers |\ REEA )

--ﬁ ’/

Consumer Organizations N o .
Private Cooperation Company
M\“Y’,‘Ei/

~

Consumer Affairs Center
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FY2023 JICA Training Program for Young Leaders

The Outline of The Food Loss and Waste Reduction

Model Projects

October 23, 2023

The Current State of FLW in Japan

® FLW in Japan ( FLW in Japan )

Annual amount of food disposal is 24.02 million tons,”*

while the amount of FLW is 5.23 million_tons’?
1.2 times as much as food aid through the World
Food Programme (WFP)'3 (about 4.4 million tons)
@ Breakdown of FLW

©Businesses : 2.79 milliontons (53%)
©Households : 2.44 milliontons (47%)
Half amount of FLW from households

2.44 million 2.79 million
tons tons

Businesses = Households

Estimatod amount o FY2021 (WAFF. Ministry ofthe Emvironment)
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Background of Setting Up Local Council for Ensuring the Safety of Consumers

In 2022, 29.7% (about 260,000 cases) of all consumer affairs consultations (870,000 cases) involved
elderly persons aged 65 and older as contracting parties. In order to prevent consumer harm to the
elderly and people with disabilities, it is not enough to just wait for them to consult with a local
consumer affairs center. In order to ensure consumer safety of them, it is essential to set up “local
watch-over system” and cooperate with those who are around them.

Transition of the number of consultations on consumer afairs Ratio of the number of consumer affairs consuitations by age group (3 groups)
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Stockpiling Behavior
during the COVID-19 Pandemic:

Evidence from a Field Experlment Consumer Affairs of Older Adults in Japan

Knowledge Co-Creation Program for Young Leaders of Malaysia, “Local
Governance an d Consumer Administration/Education (JFY 2023)

October 2023

Text mining and current
situation understanding
. | for consumer administration

Visiting Senior Research Fel Ilow International
u (ICPRC)

Visiting Senior Research Fellow, International Consumer Policy Rest h C nter (ICPRC)
Strategic Headquarters for Frontiers of Consumer Pohcy Aff Ag cy,
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Topic modeling of PIO-NET data (entire year 2021)
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- “Wedding”, “Contract”, “Cancel”, “Ticket”, and “Refund” are consumer problems related
to cancellation fees and refunds for services, etc. that are no longer available due to
the spread of COVID-19 infection.

- “Products”, “Website”, and “Mask” are topics related to consumer problems related to
products purchased by mail order, etc.

- “Company”, “Rent”, “Income”, and “Repayment” are topics related to problems arising
from a decrease in income.

- “Vaccine” is a topic related to reservations and frauds since the start of vaccination.

Trends in the number of consultations related to the COVID-19 ( monthly )

Consumer Affairs Agency
(Number of cases)

25,000

Declaration of a state of
emergency for COVID-19
infection (2020.4 7 issued)

20,000 -

15,000 -

10,000 3 -
“ .MH ’—‘IllA ":‘"""yriz‘!“‘i-“‘im:u_j“ 24 =
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l23456789]01112‘123456789101112("10""1)
2020

imer consultation information registered on PIO-NET (registered by March 31, 2020)
-1

2021 (vear)

(Remarks) 1. Consul
2. COVID-19-related consuiltations

Consumer Affairs Agency, White Paper on Consumer Affairs 2022, “Overview of Consumer Affairs
Consultations Related to COVID-19 Infections.”
https://www.caa.go.jp/policies/policy/consumer_research/white_paper/2022/white_paper_111.html
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