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BYBHRANTBL5805, BEBEEE L. BREFEEORETILEIHBLTRRENG AL T+ A—LavT(aVERT

ANDESBDHS,

AV THA—=230T7AAVBY LTS EHEIEDH
c AVE—RYMERETOFEHRDFAIZONT

LEDRTICHALTWSIEHROIESE. RFHM,
REDEAZHILLZNT, THRERREFNAL T, BIK-BIFEFCHOE TR T+ T LEEREL TS,

BEDTENERBEROHEIR. THI— T4V I LEDELEE (A TRTION) DA,
o TSAN—RY—[ZDNT
BAICEETHEROEIFZNIZDONT, MELTWSEREZOREAE. FIAEM. BLabhbEERO,
EMFBIELUMNIEH N TWSEEEZDOH

« REDFERTRIZONT
BELIKGDLEENH1IGEIC. ERUZLEEDLEZFRTICHRET LN TEDL,

(HAN ZEOHIZLEIC=FURI Y —F ALY ILTAU T ERK
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5.2 SNSICEAETHEEZDEHEA

B SNSEESEEXFORMAA (HICKYELD)
o H—ERXDHE-FIEIL (21— —BE&E)
- FARKNICEDE, BITAICERALISRBARTZEEMICEL, RESN-RBARZHERO L KRIZEC
T. A —IZHTEEE - BBOHIR-7HHO U ML EEZEE,
- BHEINELCEEIZ. HEE/MEEZDHERICOVNT, 2FDELL - AFREEDHIREEEN.
o H—EXDHE-HIEI (LEHE)
- BHTHEOTWALEEICOWT. MBDAARSAVIZEIESEE (LEXERUVLEAR) EEE,
- BERTOBEEF (LENEIDLDMYIZKNVRTEE)IZDOWT, LETSVNI+—LICHLTEREFZER,
X LEICETAZA—F—HhoDEF-HEAIGIE. BERWICESEFRESFEE ET5 VN I+—L) HVEHE,
o HHFRABDITE
- A—HF—HISOHRZMEER, BEICLOTIH. —F—BDIST ILEEREH A,
- HEEFEw A —FLEELIREA (BHREER. BREICHT OE5HE) T EiE,
o 1—H—FEWMRELI-BEREH
- BLOEPTORER. FRFICHLT. BRI TIO—RLEFICEI LIBERFTEIZE.
B LAEEEFOIMEA (RICKYELD)
o H—EXDHE-HIEIL ([HEREE)
- JIL—TEHATLEZREZED/IN\IEHE,
- BBELEGEEEE=2)T GEICE TR LEBBEREICODNVTSNSEESEE/LET IV I —LEFHE)
- BERAVAZOTA4TLERBR JIAA) P ERLEEEHE (JARO) F., R EKRO/ SRS L EE,

(BT ZBUF Y —F&IAVHILTAUTIZE BV EE1—TE &Y
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6.1 BXMICHITEHEMBEIER (YHTRHVTLar-+5vT) DM

B N TIHIAE, V=¥ ATA T DL ESFEEZMET A EHBE R (FTRY)Tar vy T) IHEMER .,
B XEORMAEEZEBREAKI D FIVX-FRNALRE. RIEEXDOKREL-HREE OV EHBEEFROEESERM
7B (2016F2A)IZBWLWT. LT ERYIHREL TS,
o 2014F6AMn2015%6 A FTIC, 1,680 N D XE KA EE & M #TAIAAHER (continuous payment authorities) D {1 5 (2 &Y E#A
BEEZEHRELH,
200 NBBDEERNEEENTHEE OMGHHILAEROFX o ILEBHLAND, BEFIZEIT-H—FEHITESFTINT,
EHERERIEEE. Vv ATATORYTTYTIZLBEEEAOELLTHEY., 20D ELIFREEHRABTTH1=
THBEEHREIZHLER - T EXTITONATLESS ., RULEENZCRELTWDDIE., BE-EREER &,
50~64FEN LT T HERE - EREENR(BEEPIX UV —LE)DEHBEHROVRINKREEL,
BEEGIETHEETHY. RRLBILT . EEFHRORNALTOSHMLIELIERSN . Chik. BLOEHEEFFHRHI2013FHEE
224 (R, BEH ZVEMZI) RAB LUP2008FEFR A ERMSITANSDEEERERAIERTHILEETT,
o FUr—hrEIZEEDBI%IL, EHBEEICEELI-CLERHEL LV of,

(K FT) Citizens Advice “Locked in: Consumer issues with subscription traps” February 2016
(https:/imwww.citizensadvice.org.uk/Global/CitizensAdvice/Consumer%20publications/Finaldraft-Lockedinconsumerissueswithsubscriptiontraps%20(1).pdf)

B BN RIZE TR EEENSDBIBEEFREREFESRVENT—ITHARINEEE > 2—vbtT—2 (European
Consumer Centres Network; ECC-Net) IO ToY—IFHMIE. Dz T HAMIBEWT, LTOEBYHEL TS,

o IMEE(TUY—I. 740 R, /ILITABELUVRIT—TY) OECCIZEWTZ IFH I -EEABESEHICREIT 2B BHBKDOERIE.
HEHtER,
o AHEDEEHET. 20144 1%1,1934 . 20154 (£1,820 ThHo1=DIZxtL . 20164 [ EA T2,4434,

(K FT) European Consumer Center Denmark “Twice as many complaints about online traps”
(http:/Mmmww.consumereurope.dk/indhold-FE/Indhold-consumereurope/News/2016/subscription%20traps)
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6.2 KEEHIMEIEZEBS(FTC)IZLASNSIZEET A EHEEFEEDIMEA

B KEEFEF|E B S (Federal Trade Commission; FTC) [&. SNSIZE:E S 5 HEEFREXHMEL T, FTCEIZED
CEEXEFIIHITHIEEEEY ., BERXERLEF DI AZENH TV,

<&F&EDLord & Taylorft 239 BASNSIZE TR A T4 T LEZICEAT 2EH1>

e Lord & Taylortt(E. #2547yl a il TR DEAICEAT 58 EH L WInstagramDFEFFIZ DL T, RESISx L THREN (i
HH) EZH STV IZEL T TNOD B LERBIRMO TR LGSO TV ZEREERRL TV, o1,

o F-EIfIX. 2015F3AICEMLI=A LAV TDE—ILAF v R—=UIZEWNWT, 779 avnFICHE 15508 D107 H—
CHEEZEDBEERRTEICRVNVEZNZETSHE) IICHLTHME o= LT, InstagramFD V=L v LATA T ~RHL OB &%
BIZET-EEZEOERETHE TV ICHALT | TNoDERBIREMO T RELGS>TOVEBEEERRL TV EM o1,

o FEfEAUTILIUH—LEDEKHTIL. Instagram®D 1—H—IEEZF“@lordandtaylor”, 7w 245 %“#DesignLab” &L, 12 T7ILITY
H—IZKABRBIERLICEIERRLETHLOIBRFHE DT TV,

o RFvIR—2UH ATV IVH—DEFREIEL1408ADEICfiih ., B TRASN R OB RIZRIZTER L,

e FTCIXRI#DITAZ. (BMELOBEFZEINHICLICHATI) HTREREERSLIULERTITHY. FTCEESFERELT,

o 2016%F3AICIF. FIHIFFTCIZL A ERREMTEZIT AN,

(HiFT) Federal Trade Commission “Lord & Taylor Settles FTC Charges It Deceived Consumers Through Paid Article in an Online Fashion Magazine and Paid Instagram
Posts by 50 “Fashion Influencers™ (https://www.ftc.gov/news-events/press-releases/2016/03/lord-taylor-settles-ftc-charges-it-deceived-consumers-through)

B FTCIX2013F3R . A1 EDLEDEHRATROEELWVAEICEHESZ AR BEICKAIHAF UV AXENF
DAV EDTARIA—T— TORILEIZEWLWTULNZHHEMIZERETRT A0 IZNEK,
o BARTHIZOEVLTIMERBTOAZIZONT, BHIBFTOLRAR—RADBMY B . LFEDH A X VB BYELTDETR. EHATAT
TOLRE. bMYOTWEEZ(IT D THBAT HEELIT, BXRICESE AL -FIREEBE,

(HiFT) Federal Trade Commission “.com Disclosures: How to Make Effective Disclosures in Digital Advertising”
(https:/iwww.ftc.gov/system/files/documents/plain-language/bus41-dot-com-disclosures-information-about-online-advertising.pdf)
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B FTCIZ20155F 128 RA T4 LEICEAL T, FTCEASEICE DUEHER KR T HLLBIC. BEEFICHTIHARS1Y
ERR, CDI6, [RATATRE - BXED-ODHARIOBEX. LTDELY,

FTCITRAT4T L : BEED-HDHAK | (Native Advertising: A Guide for Business) ($%&)

o YTV THRYUEBENOYITH A REENRAVWSHE=LERICITRAT4T L& (native advertising) 103% 5, 24 T4 L& (X,
CTa—APRERBLEMDA U SAoa TV EFAULTEY. BEEICE S TIXED KSR R ITHIRENMNERE,

o FTCIHERIMMEFITAERITAZELTHEY.. AN DHEEREDRAUZRATAILEZETTORILTHITEVWTHER. K
MG DLEICEYTHIEHEARL. KA FERENBLOEXBICRIEHEER T 5 LE BMITHER.

o RATATLEDHAARMMICGEOLNIIBRENRE[MTEINEERELT, UTDIREFE,
- ERAMEERTDILLE. TOE—2avivt—YR BETREEOADESITHE B ISREEIERL TIZESEL,
- BERMNGHESALNTENRATAILER HEENLETHIENVILEZEMB T HEOIRTIAE,
- HRZEEE T SOICRTADEGSRICE, BHETRETILIIHINEINE,
o RATATLETHAIEEZRTEENRRLAGTNITGSLENERFICDONT, 124% 55,
o FMATATLETHAZEDRTERMEICL, M DORHESESHEELT, UTDIERIZDOVTHIR,
A CGEBEESERT VI THADAR—D RAT4TLEDBEFITEHBT 4L,
B. R BEREEADLGLE HEEBDBRZSIE. AAPTVRIITTEHLRE,
C. ERDBARS: KERBZRAVEWL  GATICE>TESLEVEILZLEVGE,

(HP) Federal Trade Commission “Native Advertising: Guide for Business”
(https://www.ftc.gov/tips-advice/business-center/guidance/native-advertising-guide-businesses)
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